


Using creativity to 
drive success.







Opportunity +
Applied talent





Fosbury flop.
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Gillis Lundgren









$30 billion
a year
company



$30 billion
a year
company

15 per
minute
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“Everything comes to 
us that belongs to us if 
we create the capacity 
to receive it.”



“It’s too creative.”



“It’s too creative.”















The greatest ad 
campaign of the 
20th century.



Opportunity +
Applied talent



"Leading brands and agencies have known for many 
years that more creative work delivers better results than 
‘safe’ and rational advertising. What has been exciting in 
more recent times is to see the emerging proof of this; 
the hard evidence that creative work is more memorable, 
more effective and more able to drive overall business 
performance."
Keith Weed, Chief Marketing & Communications Officer, Unilever



Unstereotyped 
advertising 
performs
25% better
- UniLever study



Unstereotyped 
advertising improves 
purchase intent
by 18%
- UniLever study



Changing minds 
with creativity.



Acts, not just ads.





Can you beat
Naseem Hameed’s time 
of 11.81 seconds?”

“





Steady diet of patriarchal stuff.

Social conformity pressure.

Gender superiority complex. General hormonal shifters.

Film and media narratives.

Lifetime of conditioning.





15.7 seconds









Cannes Lions Creative 
Marketer of the Year 
companies outperform 
the stock market by a 
factor of 3.5



Creativity in how we 
use celebrities.





Creativity in
going up against
the competition.







Creativity in 
protesting.



Under $100



Opportunity +
Applied talent







Smart creativity 
will drive
measurable 
success.
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